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Under the motto of credit, sincerity, and diligence for the past 40 years, USONG 

Tile has been working consistently to provide various products at innovative 

prices with customer satisfaction as the corporate goal.

As a result, it has the largest tile distribution center in Korea, about 30,000㎡ 

in Goyang City and 45,000㎡ in Yeoju City, where USONG digests 400,000 to 

500,000 boxes per month.

Products distributed through USONG Tile distributes not only ready-made 

products produced at various factories at home and abroad, but also JUNG IL 

and REGNO products that are developed and produced by USONG.

In particular, REGNO is a series of premium products, and it is loved by many 

customers for its various sizes, colors, and surfaces.

USONG operates showrooms in Goyang City (900㎡) and Yeoju City (1,000㎡) 

for precious meetings with customers. In 2022, we opened a new showroom 

(600㎡) where customers can see BATH products as well as tiles in Nonhy-

eon-dong, Gangnam-gu.

Through constant R&D and communication with customers, USONG Tile 

strives to realize Time to Market, by which we can provide products whenever 

customers want. USONG also does its best to provide satisfactory follow-up 

service.

As a fast mover in the industry, USONG Tile will always do its best to lead the 

rapidly changing market and become a partner that grows with our customers.

USONG Tile values people and develops 

happiness with customers

CEO’S MESSAGE

Chairman Yoon-Taik, Oh
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ABOUT USONG

USONG TILE Inc.

CONTACT

BUSINESS CATEGORY

BUSINESS ITEM

Date of business 
commencement

Name of 
representative

Business 
Registration Number

Sales

Employees

January 1st, 2008

Yoon-Taik, Oh

128-86-26660

60 (2022.09)

Tile Wholesale and retail trade

Wholesale of other construction materials n.e.c.
Wholesale of household furniture

$31.8 million 
(2021.12)

MAIN OFFICE SEOUL OFFICE

718, Seooreung-ro, Deogyang-gu, Goyang-si, 
Gyeonggi-do, Republic of Korea

7, Nonhyeon-ro 127-gil, Gangnam-gu, Seoul, 
Republic of Korea

T. 82 31 966 2391

T. 82 31 884 2571

T. 82 31 962 1982

T. 82 2 381 5890

T. 82 2 544 1982 F. 82 2 544 1984F. 82 31 966 2390

F. 82 31 884 2570

F. 82 31 962 1983

F. 82 2 381 5891

YEOJU OFFICE / YEOJU  LOGISTICS CENTER

WONHEUNG LOGISTICS CENTER

GOYANG LOGISTICS CENTER

2nd GOYANG LOGISTICS CENTER

739-29, Seooreung-ro, Deogyang-gu, 
Goyang-si, Gyeonggi-do, Republic of Korea

527-3, Yongdu-dong, Deogyang-gu, 
Goyang-si, Gyeonggi-do, Republic of Korea

15, Tongil-ro 414beon-gil, Deogyang-gu, 
Goyang-si, Gyeonggi-do, Republic of Korea

81, Ogye 2-gil, Sejongdaewang-myeon, 
Yeoju-si, Gyeonggi-do, Republic of Korea



- 4 -

ABOUT USONG

USONG MOTO

CREDIT SINCERITY DILIGENCE

A trusted company that 
competes fairly and pursues 

only honest profits

A trusted company that 
provides the best products 

and services

A company that does its 
best to win customers’ 

hearts and grow together
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ABOUT USONG

Make the space beautiful,
USONG will be with you.

As a distributor, we have been working hard to make the 

beautiful space shine even more by supplying domestic tiles and 

tiles around the world at a low price for over 40 years.

We will continue to lead the new architectural culture and always 

do our best to satisfy our customers.

The Technology of 
Breathing with Space

Just as small trees gather to dream of a beautiful forest, you can 

create a beautiful space with the accumulation of the sincerity of 

each tile.

Just as small tiles come together to create a fantastic harmony, 

USONG’s technology and services shine wherever there is a tile
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SALES TEAM

ORGANIZATION CHART

MAIN OFFICE

CHAIRMAN

CEO

SEOUL OFFICE

YEOJU OFFICE

GOYANG
OFFICE

GOYANG 
LOGISTIC CENTER

MANAGEMENT TEAM

YEOJU
MANAGEMENT TEAM

SALES 
MANAGEMENT TEAM

SEOUL
SALES TEAM

SEOUL 
WHOLESALE TEAM

YEOJU 
WHOLESALE TEAM

GOYANG
WHOLESALE TEAM

GOYANG
LOGISTICS TEAM

GOYANG LOGISTICS 
MANAGEMENT TEAM

SPECIAL SALE 
MARKETING

DESIGN TEAM

SALES SUPPORT TEAM

YEOJU 
LOGISTIC CENTER

HEAD 
OFFICE

BUSINESS
OFFICE
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7, Nonhyeon-ro 127-gil, Gangnam-gu, Seoul, Republic of Korea

SEOUL OFFICE

SHOWROOM & LOGISTICS CENTER
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718, Seooreung-ro, Deogyang-gu, Goyang-si, Gyeonggi-do, Republic of Korea

MAIN OFFICE

MAIN OFFICE SHOWROOM

SHOWROOM & LOGISTICS CENTER
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YEOJU OFFICE

YEOJU OFFICE SHOWROOM

81, Ogye 2-gil, Sejongdaewang-myeon, Yeoju-si, Gyeonggi-do, Republic of Korea

SHOWROOM & LOGISTICS CENTER
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YEOJU LOGISTICS CENTER (Scale : 50,000m2)

81, Ogye 2-gil, Sejongdaewang-myeon, Yeoju-si, Gyeonggi-do, Republic of Korea

SHOWROOM & LOGISTICS CENTER
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GOYANG LOGISTICS CENTER (Scale : 23,000m2)

527-3, Yongdu-dong, Deogyang-gu, Goyang-si, Gyeonggi-do, Republic of Korea

SHOWROOM & LOGISTICS CENTER
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(Scale : 6,600m2)GOYANG LOGISTICS CENTER
739-29, Seooreung-ro, Deogyang-gu, Goyang-si, Gyeonggi-do, Republic of Korea

SHOWROOM & LOGISTICS CENTER
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CERTIFICATION

성실납세자 인증서

고유번호: 202141281114188

유효기간: 2021.07.01~2022.06.30.(1년)

법 인 명: 주식회사유송타*

소 재 지: 경기도 고양시 덕양구
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Minister of Finance and 
Economy’s Commendation of Excel-
lence in Tax Payments

HISTORY

1982 ~ 2000 2011 ~ 20222001 ~ 2010

1982. 07
USONG Tile Founded

(Eulji-ro)

2001. 03
Commendation of the Mayor of 
Samsu City, Guangdong 
Province, China

2014. 09
Transfer of USONG tile 
Yeoju branch

2015. 09
Establishment of USONG Tile Seoul 
Sales Office

2016. 02
Launching of “JUNG IL”

2017. 03
1-day Honorary Director of 
East Goyang Tax Office

2017. 07
Launching of “REGNO”

2019. 06
Renewal of USONG Tile CI

2020. 03
Expansion of 
Goyang Logistics Center

2021. 03
55th Taxpayer Day Selection of 
‘Model Taxpayer’

2021. 06
USONG Tile homepage renewal

2022. 01
USONG Tile Seoul Office Expansion

2022. 06

2022. 06

2022. 09

Yeoju Logistics Warehouse 
Completed₩

GS E&C Italy Tile Delivery Contract 
(20 billion won)

Acquired a professional construction 
company’s license

2001. 05
UONG Trading Founded

2002. 03
China’s Guangdong Productivity 
Headquarters Commendation

2006. 02
Gangnam Office Closed

(Eulji-ro)

2007. 03
The Deputy Prime Minister’s 
Commendation of Tax Excellence

2008. 01
Establishment of USONG Tile Ilsan 
(Wonheung) Sales Office

2009. 11
Establishment of USONG Tile Yeoju 
(Ganam-myeon) Branch

2010. 03
1-day Honorary Director of 
Goyang Tax Office

1989. 04
USONG Tile Gangnam Office 

Founded

1993. 03
1-day Honorary Head of Eulji-ro 
Tax Office

1998. 03

2000. 07
USONG Tiile Ilsan (Wonheung)
logistics yard founded
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BRAND

REGNO was launched in 2017 as a premium brand of 

USONG Tile Co., Ltd.

The luxurious and elegance of medieval European 

architecture, which means kingdom in Italian, are captured 

in the design and quality of the tiles

In line with the trend of new products, we released mosaic 

and pattern tiles in 2017, and we will continue to introduce 

high-quality designs that fit the trend.

Tiles are no longer just finishes. Unlike in the past, which focused on 

functionality, the aesthetics of the tiles are now changing their position 

to give the individuality of the space. The specialty that REGNO pursues 

is to find the value of tiles in the interior.

Based on this ideology, we will think about attractive design, 

function, quality, and sustainability, and try to convey warm emotions 

as the central role that tiles play in the atmosphere of space.

We promise to establish ourselves as a premium brand that will be 

remembered as a dream space, a space that gives you comfort, and a 

space that keeps your values unchanged even after a long time.

SPECIAL DESIGN FOR SPECIAL PERSON
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BRAND

REGNO SOLID

REGNO PATTERN

REGNO PORCELAIN

REGNO VIVID

REGNO FULL BODY

REGNO WOOD

REGNO MOSAIC

REGNO COLLECTION
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BRAND

“Jung il” means full of luck and was created to satisfy the 

demand for tiles in Korea as much as possible.

 

It has over 30 different sizes and over 1,000 product 

composition lines, and is used in various ways in domestic 

tile distribution and projects.

USONG’s products are produced in ODM method at the 

factories that received KS certificate and distributed 

nationwide through Goyang, Wonheung, and Yeoju 

distribution centers.

USONG tile leads the domestic tile market and tries to make the 

best tiles. We strictly manage the quality of various sizes and 

designs of our tiles to satisfy the increasing level of consumers’ 

expectation. If there’s a problem with the tiles, AS teams are 

immediately dispatched to the projection sites and do their best 

to solve problems.

Endless design development and 
research, guaranteed quality
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BRAND

JUNGIL WALL TILE

JUNGIL POLISHED PORCELAIN

JUNGIL FLOOR WOOD TILE

JUNGIL FLOOR TILE

JUNGIL LARGE PORCELAIN

JUNGIL STONE TILE

JUNGIL PORCELAIN

JUNGIL LARGE POLISHED PORCELAIN

JUNGIL FULLBODY STAIR TILE

size : 300X600, 200X600, 250X400, 100X300,
100X400, 200X200, 200X400

textures : glossy, matt, sugar, candy, soft matt

size : 300X600, 600X600
표면: 풀 폴리쉬드, 라파토

size : 112X450, 150X600
textures : matt

size : 200X200, 300X300, 400X400

size : 400X800, 800X800, 600X1200
textures : soft matt, hard matt

size : 100X100, 150X150, 200X200
textures : hard matt

size : 300X600, 600X600
textures : soft matt, hard matt

size : 400X800, 800X800, 600X1200
표면: 풀 폴리쉬드, 라파토

size : 300X300(참판, 디딤판), 200X300(챌판)
textures : matt

JUNGIL COLLECTION
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BRAND

Stair tiles are divided into three categories: step, height, and flat tiles, 

and are constructed as shown in the image below.

The first part that you touch when you step on the stair is the step tile, and the height tile 

connects the middle of the step tile and the flat tile which are connected to the ground.

Stair Tile Installation Manual

STEP

HEIGHT

FLAT
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BRAND

A full-body is an unglazed tile that expresses a natural and identical image 

with its surfaces made of the same raw material. We recommend this for 

finishing cases where the side of tile or its cutting surface is exposed. This 

tile is also recommended where wearing occurs.

Stair tiles of USONG are manufactured in 
a full-body fashion

Stair Tile Features

Absorption rate 
It has a moisture absorption rate of less than 1%. It is 
resistant to external pollution and can be constructed 
indoors and outdoors in any climate like Korea with four 
distinct seasons since the risk of being frozen is very low.

Strength
Full-body porcelain tiles are harder, denser and more 
impact-resistant than normal ceramic tiles, making them 
suitable for commercial applications.

Non-slipping
The dynamic friction coefficient of the tile is 0.54, which 
falls within the safe sliding resistance level.

Contamination
The tile surface is coated with anti-pollution coating to 
limit the deposition and penetration of contaminants and is 
resistant to chemical degradation in everyday environments 
because it is produced through a firing process. 
(acid resistance/alkali resistance)

Safety probability
It is made of nonflammable ceramic, so in the event of a 
fire, the movement of flames can be limited.
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ITALY

NOVABELL

COEM

EMIL

CAESAR

ENERGIE KER

IMOLA

MARCA CORONA

RICCHETTI

CASTELVETROABK

CAPRI

FIANDRE

OPERA

FONDOVALLE

OVERSEAS PARTNERSHIP

USONG maintains strong partnerships with a range of companies across 

globe including the U.S , CHINA and EUROPE. 

CHINA

HONGXING

HEJIALE

GUO XING

XINHONGYUAN

H.Q

WHITE RABBIT

BODE

KITO

S-VERSAIL

SHENG HUI

KAMIYA CERAMICS

OVERLAND

ODINA

MONALISA

SPAIN

STN

PAMESA

CIFRE

ORCHIDEA

VENUS

FABRESA

CAS

INDIA

LIVA

SUNHEARRT

VARMORA JOHNSON

COLOR

VIETNAM

THACHBAN

TURKEY

BIEN

TURKEY KOREA

CHINA

VIETNAM

INDIA

ITALY

SPAIN

KOREA

TAEYOUNG NOBEL STONE

세광세라믹 LIXIL

DAEBO KOREA CERAMICS

THE INUS

DAEDONG SHINHEUNG STONE
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CAESAR

OVERSEAS PARTNERSHIP

A vocation for the material and significant investment has 

guided our research since 1988, allowing us to achieve 

the perfect balance between technology, functionality and 

aesthetics.

Our history has been marked by continual achievements in 

terms of performance, product range and innovation, 

characteristics that, together with a taste and sensibility for 

a strictly ‘made in Italy’ lifestyle, have allowed us to take up 

a solid position on international markets.

Belonging to the CONCORDE GROUP, the world’s 

leading ceramics group, and an annual 

production capacity of 6 million m² of stoneware 

surfaces allows us to respond to any architectonic 

challenge that contemporary taste and sensibility 

might pose. Our range comprises more than 2000 

articles in sizes up to 160x320 cm and 

thicknesses up to 30 mm.

CAESAR has been synonymous with 
porcelain tile since 1988
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OVERSEAS PARTNERSHIP

Caesar Collection Handled by usong Tile
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MARCA CORONA

OVERSEAS PARTNERSHIP

Founded way back in 1741, Marca Corona is the oldest 

Italian porcelain tile manufacturer company in the 

Sassuolo district.

Since 1982, it has been part of Gruppo Concorde, the 

main European ceramics group that is wholly Italian 

owned. Marca Corona has made a name for itself in the 

top segments of the international market as a lively 

advocate of Italian style throughout the world.

All the steps of the productive 

and creative process in fact 

take place entirely in Italy, using 

the finest raw materials, the 

most advanced technologies 

and highly qualified staff, in full 

compliance with environmental 

protection and health and safety 

regulations. 

Marca Corona in fact exports 

over 75% of its output

Owing to a comprehensive 

network of local dealers, it has 

a direct presence in the most 

strategic markets.

History of MARCA CORONA
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EMIL

OVERSEAS PARTNERSHIP

Since its foundation in 1961, Emilgroup has been a leading 

company in ceramic surfaces industry.

From its headquarters in Italy, it designs, develops, 

manufactures and distributes ceramic tiles for four commercial 

brands: Emilceramica, Ergon, Provenza and Viva.

Emilgroup owns production plants in Italy with a capacity of 

over 9 million square meters per year. It produces more than 

6,500 items that are distributed worldwide through sales offices 

and warehouses located in Italy, United States, Russia, Germany, 

India and Hong Kong.

Emilgroup has a logistics 

organization geared to respond 

immediately to the needs of the 

global market; its skilled team 

has a market oriented approach, 

it provides tailor made solutions 

from design to tiles installation.

Production and process 

innovation are strategic keys that 

guide investments.

An internal R&D department op-

erates as a “creative workshop” 

where ideas and experiences are 

combined with the latest 

technologies. This alchemy 

allows Emilgroup to create 

collections that leave their mark 

each and every year.

Italian heart, worldwide vision
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ENERGIE KER

OVERSEAS PARTNERSHIP

EnergieKer was founded in 1989 by a historic family 

company that decides to promote and give identity to all its 

products through the establishment of a brand that is now 

internationally recognized in the ceramic industry market.

EnergieKer develops products that are increasingly 

innovative and in step with market trends. To date, the 

company boasts a production of 11 million square meters 

divided into floors and walls for interiors, large slabs and 

floors in thickness 9 mm and 2 cm dedicated to outdoor 

environments.

Our daily work is based on some 

essential principles for us: 

Innovation, Quality and Growth.

At the base of all this there is an 

immense attention to the needs 

and needs of our consumer. Our 

mission is to satisfy our cus-

tomers and their expectations, 

through the offer of a product 

totally Made in Italy and qualita-

tively performing and innovative. 

For this reason we work on a 

constant updating and expansion 

of the range in large formats and 

in indoor and outdoor solutions. 

All this would not be possible 

without a business development 

and growth perspective, which 

EnergieKer has made its own for 

decades.

A continuously evolving ENERGIE KER
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IMOLA

OVERSEAS PARTNERSHIP

A dynamic industrial centre and benchmark for quality 

ceramics, symbol of Made in Italy around the world and a 

global player in the industry. Cooperativa Ceramica d’

Imola operates on the market with three separate trading 

brands: Imola, LaFaenza and Leonardo.

Vital, warm and contemporary, Imola has a solid and 

durable product to satisfy any need for style. Made in 

Imola means made with passion. For 147 years.

The thing that sets us apart is 

our ability to create products the 

improve your day.

We offer everyone the chance to 

make their dreams come true.

Thanks to our collections, you 

can celebrate your passions, 

your life, your desire to be happy 

and share special moments with 

the people you love every day. 

We decorate spaces and create 

environments and situations that 

make your moments special.

Tiles full of life IMOLA
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COEM

OVERSEAS PARTNERSHIP

Our primary aim has always been to emulate the beauty of 

nature through porcelain stoneware floor and wall tiles with 

outstanding technological qualities, destined for residential 

and commercial building projects.

Our ceramics continue to evolve, taking a route inspired by 

nature. The steps along the way in this adventure are called 

quality, coherence and practical appeal, and they’re 

complemented with experience, technological research and 

customer care.

For Coem, creating ceramics 

Made in Italy means maintaining 

constant quality and guarantee-

ing indoor floor and wall tiles 

that always have something 

innovative to offer the global 

market.

Our porcelain stoneware is al-

ways undergoing technological 

improvements, as well as style 

research with a contemporary 

accent, taking inspiration from 

the world of fashion and interior 

design and taking on board all 

the experience of tradition and 

the allure of nature.

Italian Style COEM
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NOVABELL

OVERSEAS PARTNERSHIP

Our company was founded in 1988 by Silvio Bellei, one 

of the founding fathers of the Italian Ceramics industry, a 

leading figure in the growth of the Sassuolo district since 

the early Fifties, with amazing successes behind him.

Today NovaBell is a well established business, operating 

on five continents, producing ceramic tiles that achieve 

excellence in innovation, style and quality.

NovaBell has implemented its 

founder’s philosophy by adopt-

ing, from the outset, a system of 

values based on genuine results, 

customer satisfaction and 

continuous innovation.

We want to reinforce our 

international reputation as a 

reliable company, run by highly 

motivated people, able to come 

up with genuine solutions for 

customers, architects and 

consumers seeking surfaces of 

ceramic excellence.

30 years of ceramic passion
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RICCHETTI

OVERSEAS PARTNERSHIP

Ricchetti ‘s new vision consists in being more competi-

tive on the market together with its Customers, through an 

original, distinctive and attractive proposal of the Brand, its 

products and its services.

The mission : the pleasure of 

experiencing the beauty of a 

unique ceramic, starting from 

an “inside” point of view, since 

Ricchetti’s claim is feel living 

moments .

The Cisa Ceramiche brand col-

lections have become part of a 

single Ricchetti branded cata-

log, in order to offer customers 

a more complete and therefore 

competitive range of products, 

because it is aligned with more 

market needs.

catalogs tell the collections
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ABK

OVERSEAS PARTNERSHIP

At ABK we provide distinctive and original solutions 

for the home, retail and public space design, supplying 

designers and retailers with cutting-edge products that 

combine sophisticated aesthetics with outstanding 

technical performance. 

ABK is one of the top 10 players 

in the Italian ceramic and porce-

lain tile sector. It has 5,000 part-

ners in more than 80 countries 

worldwide and 600 employees 

with an average age of 35. The 

quality of its products and ser-

vice is guaranteed by two highly 

efficient state-of-the-art facto-

ries, one in Finale Emilia and the 

other in Solignano Nuovo, which 

have a total production capacity 

of 7 million sqm and operate in 

perfect synergy with the logistic 

centre in Fiorano Modenese.

The figures that make a difference
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FONDOVALLE

OVERSEAS PARTNERSHIP

Natural, contemporary style.

Incorporating different textures, carefully chosen to 

create ‘interaction’, our surface effects are inspired by 

cement, metal, wood, stone, and fabric. Through ex-

pert processing, our porcelain stoneware recreates the 

unique, original character of these materials, naturally 

and with impact, lending the products a crafted feel.

Striving for the best, always

Quality for us is a way of think-

ing and doing. It means the 

search of selected materials, 

social and environmental ethics, 

attention to the present and fu-

ture. It means culture, attention 

to detail and respect for histor-

ical heritage. All Fondovalle’s 

collections convey the passion 

for our work and the intense 

emotion that is born from the 

encounter between design and 

art, nature and craftsmanship.

Fondovalle collections are our 

greatest quality.

DETAILS THAT MAKE THE DIFFERENCE



- 33 -

OVERSEAS PARTNERSHIP

OVERLAND, Founded in 1999 and located in Foshan, 

Guangdong, is a large-scale ceramic tile enterprise 

integrating design, R & D, manufacturing and 

marketing, one of the top brands of the high-end 

porcelain and quartz stone in China.

In the process of internationalization, OVERLAND has 

already been exporting its high quality products to more 

than 120 countries, like European, USA, Canada, 

Australia, Russia and so on.

“The pursuit of quality is a journey that never ends”

BELITE began in 1995 with the desire to create 

high-quality products focused on design and creativity.

Belite is currently a very important player in the 

international small wall tile industry, 

among the top 3 in this market segment.

Founded in 1999, Xuri group is a diversified group 

enterprise specializing in the production of “White

Rabbit” ceramic products and real estate development.

 

After 22 years of development, Xuri group started from 

the production of ceramic exterior wall tiles and 

extended its industrial chain to business segments such 

as production and sales of wall and floor tiles and real 

estate development.
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